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One of the first schools of business in the U.S., 
NYU Stern welcomed its first class of students 
in 1900 and quickly established itself as a 
leader and an innovator of undergraduate 
business education. Today, NYU Stern’s 
undergraduate community is vibrant, successful, 
and proud, and our amazing student and alumni 
body is as diverse and dynamic as the city we 
call home.

As the dean of the NYU Stern Undergraduate 
College and a veteran NYU Stern faculty 
member, I could list countless reasons to 
celebrate this place. To ensure that you take 
away our top points of pride, we have boiled 
them down to 10 key reasons that answer the 
question, “Why Stern?” I am pleased to share 
them with you in the pages that follow.

These 10 reasons truly make me proud to say 
#IAmStern. Enjoy!

Warm regards,

GEETA MENON
Dean of the Undergraduate College,

Abraham Krasnoff Professor of Global Business,
Professor of Marketing Named a Top 20 Global 

Indian-Born Woman by 
the Economic Times

Has taught classes in all
NYU Stern degree programs, 

including Undergraduate, MBA, 
PhD, and Executive Education.

“NYU Stern’s    
  undergraduate 
  community  
  is vibrant,  
  successful,  
  and proud.”

Aerial view of Washington Square Park
Greenwich Village, New York City

A Message From Geeta Menon,
DEAN OF THE UNDERGRADUATE COLLEGE
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Please remove and enjoy your New York City map

New York
City
is our campus
And NYU Stern is your gateway to
ALL it has to Offer.

Your opportunity is limited only by  your ability to fit it into four years!

YOUR 
CITY

YOUR 
CAMPUS

1. location, location, locATION!

Test your financial chops 
on Wall Street.

Build virtual value 
in Silicon Alley.

Create the next big pop culture 
meme on Madison Avenue.

Learn the ABC's of real 
estate in one of the greatest 
locations on Earth.

Explore every aspect of 
a clothing brand: Fashion 
Avenue to Fifth Avenue.

See how business and political 
economy influence the world at 
the United Nations headquarters.

Take a crack at accounting at the 
Big Four accounting firms.

Make entertainment your 
business in the global capital 
of media arts.
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Test your financial chops

on Wall Street.

295+
Major Corporations
Headquartered in NYC

50+
Fortune 500
COMPANIES

67,000+
NYU Stern Alumni IN NYC

5
Boroughs

8.5+
Million People  

594,000+
University Students  

200+
languages

100+
Museums 

237
skyscrapers

24,000+
restaurants

9
sports teams

40
broadway theaters

422
subway stations

YOUR 
CITY

YOUR 
CAMPUS



AMAL SHEHATA
Clinical Assistant Professor  

of Accounting

Former PwC Director

Teaches Financial Accounting

Mentored 40 students 
(and counting)

in the Stern Program for 
Undergraduate Research 

(SPUR)

Teaches Debt  
Instruments & Markets

JENNIFER CARPENTER 
Associate Professor of Finance

Named most  
popular U.S. 

business school 
professor by 

Businessweek

Teaches Corporate 
Finance & Valuation

ASWATH DAMODARAN
Professor of Finance

MELISSA SCHILLING
Professor of Management & 

Organizations

Wrote one of the 
most widely used 

innovation strategy 
textbooks in  

the world

Teaches Managing 
Innovation

Awarded the Nobel 
Prize in Economics

Teaches Data Boot Camp

THOMAS SARGENT
Professor of Economics & Business

TENSIE WHELAN
Clinical Professor of  
Business & Society

One of the 
Ethisphere’s 100  
Most Influential  
People in  
Business Ethics

Teaches Sustainability for  
Competitive Advantage

ADAM ALTER
Associate Professor of Marketing

New York Times
Bestselling Author  
of Drunk Tank Pink 

and Irresistible

Teaches Introduction  
to Marketing

ARUN SUNDARARAJAN
Professor of Information, Operations & 

Management Sciences

Frequently advises 
government agencies such as 

Congress, the White House, 
the FTC, and the European 

Parliament on digital policy

Teaches Networks, 
Crowds & Markets

SPUR
The Stern Program for 

Undergraduate Research allows 

students to apply to work one-

on-one with faculty members  

on their groundbreaking 

research. 

200+
full-time  
faculty 
members

#2 
in the world 
for research 
productivity
IN TOP 
JOURNALS
(Financial times, 2014-16)

3 
Nobel 
Laureates 
active on  
the faculty 
(more than any other 
business school)

2. learn from world-renowned faculty
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SEBASTIAN DIAZ JARMILLO ’18
Bogota, Colombia

50%
of NYU STERN 

STUDENTS STUDY 
ABROAD THROUGH

NYU’S GLOBAL 
NETWORK

3 
Degree- 

granting
campuses

11
Global  

Academic
Centers

1 
nyu

NYU Florence
Concentrations: 
Business Economics, 
Marketing

“NYU Florence 
allowed me to 
explore my love of 
Italian language and 
culture. I was also 
able to travel to 
six other European 
countries in addition 
to countless cities and 
towns around Italy.”

NYU London &
NYU Shanghai 
BS in Business & Political 
Economy
Minors:
Computer Science, Math

“In London I found calm 
and reflection; in China 
I found challenge and 
adventure. Each experience 
abroad transformed my 
worldview, widened my 
comfort zone, and proved 
I’m capable of more than I 
imagined.”

NYU Prague 
Concentrations:
Finance, Global Business

“I chose Prague because of my 
interest in Central and Eastern 
European history, political affairs, 
art, and culture. Studying at NYU 
Prague was an enriching experience 
that helped me expand my global 
footprint and become a more 
adaptable, open-minded, and 
culturally aware individual.”

MATT DEMICHIEL ’17
Hewlett, NY

SHIVANGI KHANNA ’17
Livingston, NJ 

NEW YORK city ABU DhabI SHANGHAI

nyu student ids 
work on nyu 
buildings around 
the world, and 
the wifi is the 
same too!
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NYU’S 
UNPRECEDENTED
GLOBAL NETWORK
makes studying abroad 
absolutely seamless.
Take NYU classes with our
world-renowned faculty
and earn credit toward your
degree no matter where
you are in the world. All
you’ll need is your passport!

3. THE World’s First Globally networked University
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ISP
7100+
students  
have BENEFITTED 
FROM ISP 
SiNCE 2000

PAST
ISP
CITIES
barcelona
berlin
budapest 
BUENOS AIRES
ho chi minh city
hong kong
lisbon
milan
MONTERREY
rome
santiago
seoul
singapore
stockholm
tokyo

The Class
Every NYU Stern junior undertakes this one-of-a-kind course on the principles of
international economies and trade during spring semester. Each section of the course
focuses on a different global center of commerce in either Asia, Europe, or South America.

Students work with peers to build a business strategy, and the semester culminates
in the hallmark ISP Competition, when students compete for a place of honor among
the previous 70+ competition winners. 

THE TRIP
Travel on your first international business trip to a city in Asia, Europe, or 
South America with 200 of your classmates. There you will visit your 
assigned company, meet with executives, and participate in a consumer 
field study to help you formulate your business strategy. 

ITINERARY: HO CHI MINH CITY

Day 1: Flight to Ho Chi Minh City

Day 2: Interactive City Tour, Welcome Dinner, and Cultural Show

Day 3: Company Visits: BMW, Mercedes-Benz Vietnam, FPT Software,     
             or Vinamilk

Day 4: Local Market Immersion Consumer Field Study

Day 5: Cultural Heritage Site Visit to the Cu Chi Tunnels

Day 6: Flight home

International
Studies
Program

100%
OF nyu stern STUDEnts
have an international
academic experience

WYNONNA RINKACS ’17
Pittsburgh, PA

ISP Site: Ho Chi Minh City
Concentration: Computing & Data Science

“My time in Ho Chi Minh City was one of the 
most memorable experiences I’ve had at 

Stern. Our deliverable to Vinamilk combined 
elements of every class I had taken. Through 

the class, seeing what my peers and I were 
capable of was awe-inspiring.”KARL GOURGUE ’17

West Orange, NJ

ISP Site: Santiago
Concentrations: Global Business, Marketing

Minor: Business of Entertainment, Media, & Technology

“ISP is an incredible experience unique to NYU Stern. No other 
school sends an entire class abroad at the same time. Through ISP
I was given the opportunity to experience Chilean culture with
200 of my fellow students.”

“No other 
school sends 
an entire 
class abroad 
at the same 
time.”

Professor Foudy and ISP Students
Ho Chi Minh City, Vietnam

4. The only B-school that does global on this scale
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40
Average 

business
class

size

50%
of our world-
class business 
education
is grounded
in the liberal 
arts

38%
of students
Minor in
the liberal
arts

90+
minors
across
NYU
schools

PARBATTIE ANANT ’19
Ozone Park, NY

ADITI SHANKAR ’18
San Francisco, CA

BRIANNA YEE ’18
Blauvelt, NY

SHOBHIT JAIN ’18
Branchburg, NJ

BS in Business/ 
MS in Accounting
Minor: Business of 
Entertainment, Media,
and Technology

“The BS/MS in Accounting 
program is one of the 
greatest opportunities I have 
had here at Stern. The classes 
and networking events are 
tailor-made to understanding 
the accounting profession, 
and the program connects its 
students with the tools they 
need to succeed.”

BS in Business
Concentrations: Business Economics, Sustainable Business 

Minor: Art History

“NYU Stern has taught me to embrace and mimic the 
shifting intersectionality of the city I live and study in.  
After taking classes at Gallatin, Stern, and CAS, I’ve 
decided to pursue a minor in Art History along with  
my business degree because I’ve learned to attack  
and solve today’s problems from all ends.”

BS in Business
Concentrations: Undecided

“The Social Impact Core has 
genuinely changed how I view 

the world and prompted me 
to focus my talents on social 

change, especially in my home 
region of Sub-Saharan Africa.”

BS in Business & 
Political Economy
Minor: Media, Culture, and 
Communication 

“The BPE program has 
allowed me to fully 
explore my interests in 
finance and policy. And 
through the study abroad 
component, the program 
really fosters a strong 
sense of camaraderie 
among its students.”

BS in Business/ 
BFA in Film & Television

“The BS/BFA dual degree program 
has opened the doors for me to hone 

my innate entrepreneurial spirit and 
creativity. It has not only provided me 

with a strong academic foundation,
but also equipped me with key
artistic and professional skills.”

PAPA YAW SENCHERY ’20
New York, NY

Economics of Global Business Course 
Paulson Auditorium in Tisch Hall

FLEXIBLE CURRICULUM
GROUNDED IN THE LIBERAL ARTS
STRONG BUSINESS FOUNDATION
SOCIAL IMPACT CURRICULUM
INTERNATIONAL STUDIES PROGRAM

BS IN BUSINESS

In our flagship program, you will choose 
from 12 Business Concentrations �and build 
on your experience with 8 interdisciplinary 
tracks. Plus use your 44 Elective Credits to 
pursue your interests across NYU.

BUSINESS CONCENTRATIONS:

BS IN BUSINESS STUDENTS CAN ALSO APPLY TO ONE OF OUR DUAL DEGREE PROGRAMS:

BS IN BUSINESS &
POLITICAL ECONOMY
Gain a unique global perspective with the BPE 
Degree's tailored curriculum that focuses 
on the intersection of business, economics, and 
politics. The program will prepare you for a 
career in international business and 
requires two semesters of study away.

STUDY AWAY REQUIREMENTS:

BS IN BUSINESS /
BFA IN FILM & TELEVISION
Earn concurrent degrees from

NYU Stern and  NYU Tisch in this 5-year 

program that will prepare you for an 

exciting career in the entertainment 

industry. You will have access to the 

boundless resources of these two

world-class NYU schools.

BS IN BUSINESS /
MS IN ACCOUNTING
Earn your Bachelor’s degree with NYU 

Stern Undergraduate College and your 

Master’s degree with NYU Stern Graduate 

School in 4 years plus 1 summer. NYU Stern’s 

Accounting program is ranked Top 10
in the U.S.

Accounting 

Actuarial Science

Business Economics

Computing & Data Science

Economic Theory

Finance

Sophomore Fall: NYU London

Sophomore Spring: NYU Shanghai

Optional Third Semester Away

Global Business

Management & Organizations

Marketing

Operations

Statistics

Sustainable Business

Degree
Programs4 

5. Well-Rounded Education
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Past BIP speakers:
Maria Bartiromo

Former CNBC Business Commentator

Mary Robinson
Former President of Ireland

Fred Krupp
President of the Environmental

Defense Fund

Steve Forbes
Chairman and Editor-In-Chief

of Forbes

ANNA CHEN ’17
Monmouth, NJ

Social Impact Stipend 
Recipient 2016
BS in Business

Concentrations: Finance, 
Business Economics

“The social impact 
opportunities at Stern have 
shaped my college experience. 
After learning about the 
intersection of social impact 
and business for four years, 
I’ve come to develop a better 
understanding of where I see 
my own role in the future. I’m 
grateful that I’ve been able to 
develop and apply my own 
skills here at Stern.”

In Action
NYU Stern provides the resources you need to make social 
impact outside of the classroom.

The Social Impact Business Challenge: Develop a business that creates 
shared value and win $20,000 to further your project.

Social Impact Stipends: Apply for a social impact stipend to 
support your goal of making a positive impact through a 
volunteer or internship opportunity.

Social Solutions Project Lab: Research and develop business ideas 
that can create triple bottom line value as a freshman. 

Social Impact Council: Work with faculty and peers to play an
instrumental role in Stern Undergraduate College’s Social Impact 
programming. 

Stern International Volunteers: Travel to a developing country for 
10 days and serve the needs of a local community.

SAMUEL KHOSHBIN ’18
Dallas, TX

The Call For Corporate Action

Samuel Khoshbin’s Business & Its Publics capstone
essay on how credit card companies could change cash 
back programs to reward socially and environmentally 
conscious spending was featured in NYU Stern’s
The Call for Corporate Action.

Sw i p e  a n d  s p e n d : 
consumers can’t help but 
play into the endless cycle 
of  payment that  fee ds 
credit card companies like 

American Express, Visa, and MasterCard. 
C r e d i t  c a r d s ’  c o n v e n i e n c e  a n d 
quickness are unparalleled. Their use is 
accompanied with an air of nonchalance 
that makes spending money verge on 
sexy. Their sleek designs correspond with 
names like “Sapphire,” “Gold,” or “Black,” 
that hint at their power to purchase. So we 
swipe and spend, swipe and spend. But get 
cash back? Why would these behemoth 
credit card companies feel the need to 
return money to their clients? Well, 
even though people are hooked on card 
spending, companies must still compete 

with each other and further strengthen 
their grip on the spending market. So 
in the early 2000’s, cash back programs 
were born. These programs incentivize 
consumers to spend more because they 
have a cash return − sometimes as small 
as 1 percent − coming their way. Credit 
card companies make more money on 
interest payments than they lose giving 
cash back to their clients. The programs 
range anywhere from 0.5 percent cash 
back for department store purchases to 
7.5 percent cash back on groceries or gas.1 

It’s a genius marketing campaign, and 
once the bulb was lit, everyone saw the 
light. Now, offering cash back on a credit 
card doesn’t lend the same competitive 
edge as it used to. 

There are a thousand possibilities 
for companies when they need to 
differentiate themselves in a competitive 
market place. American Express (AMEX), 
for example, could pour money into 
research, development, and marketing, 
hoping for a new program to increase 
brand recognition or searching for some 
new service it thinks customers will like. 
But wouldn’t it be smarter for AMEX 
to improve a preexisting program that 
it knows will work? Peter Drucker in 
the Harvard Business Review advocates 
this approach: focus funds toward a 
limited number of assuredly productive 
efforts.2  In an ideal scenario, a company 
addresses its need for change without 
tempting risk. As long as the new idea 
significantly increases revenue, this 

method of improvement is safer and 
will likely offer great returns. If AMEX 
considers changing cash back, a new idea 
might increase market share followed 
by minimal implementation costs and 
minimal guesswork.

The Issue
We live in a time of progress. People 

care about the Earth, they care about 
other people, and they increasingly 
understand the repercussions of their 
actions. Consumers don’t want to see 
companies carry out business plans 
driven solely by a lust for money. Quite 
to the contrary, consumers support 
companies they believe are concerned 
with the same social and environmental 
issues as themselves. They respect 

companies that donate money to charities 
and other initiatives, and they feel good 
about shopping or employing a company 
that is socially and environmentally 
conscious.3 Yet consider shared value. 
Donating money offers little benefit 
to a company besides perhaps, mild 
augmentation of consumer sentiment. 
In the credit card industry, donating to 
charities is a requisite for existence. It’s 
the obvious answer to creating social and 
environmental change, yet unfortunately, 
the shared value is extremely indirect. 
So how could a credit card company like 
AMEX engage with progressive social 
and environmental causes while creating 
value that includes itself ? Basically, 
what program could AMEX introduce to 
hit two birds with one stone? And why 

stop at two? Why not three, a dozen, or 
hundreds?

The Solution
A credit card company (any card 

company could offer this solution, but 
I will use AMEX for my example) could 
address social issues, environmental 
issues, and shared value by offering cash 
back incentives that apply to a variety 
of companies with impactful business 
practices and missions. This allows 
AMEX to impact a plethora of meaningful 
causes by simply introducing them to the 
preexisting AMEX cash back program. 
The current cash back program aims at 
increasing general spending, but if AMEX 
offers cash back at stores or companies 
that are environmentally friendly or 

Author Samuel Khoshbin unveils a plan that 
leverages existing cash back credit card programs 
and creates “conscious spending,” a means of 
customer engagement that might actually change 
the world.

CASH
FORWARD

ESSAY BY SAMUEL KHOSHBIN

Law, Business & Society

Organizational Communication &
Its Social Context

Professional Responsibility
& Leadership

4
Required
social impact
courses

1998
NYU Stern 
introduced 
social impact 
to the 
curriculum

$291K+
awarded in 
Social Impact 
Stipends 
since 2006

Business & Its Publics (BIP)

In the Classroom
The Carnegie Foundation for the Advancement of Teaching named two of our
Social Impact courses as models for undergraduate business education.

FOUR-COURSE
SOCIAL IMPACT CURRICULUM:

6. Make Social Impact
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Students use design thinking to
brainstorm during CLP

PHIL HAYES ’16
Twitter 

ANTONIA SWAN ’04 
Coach

DARREN CAMPO ’95
Food Network

CHINE MMEGWA ’11
Goldman Sachs 

Learn from 
Industry Leaders:
2+ speakers on campus every day

finance
societyActuarial 

Society

Alpha 
kappa psi

Beta
alpha psi economics

honors
society

Entrepreneurial 
Exchange Group

international
business

association

international
student

association

luxury and
retail

association

marketing
society

management
consulting

group

net
impact

investment
analysis

group

business
analytics

club

27
PROFESSIONAL

CLUBS AND 
ORGANIZATIONS:

Realize your full leadership potential. 
The journey starts on day one.
The Cohort Leadership Program (CLP), a required freshman seminar, will introduce you to design 
thinking, a powerful problem-solving tool. Working in small teams to develop innovative business solutions 
to real world problems, you will reflect on your leadership style and build strong connections with 
your peers.

Leadership
opportunities abound:
NYU Stern makes it easy to put the leadership skills you learn in the 
classroom into practice.

STUDENT LEADERSHIP ROLES INCLUDE:
Cohort Leadership Program Guides
Inter-Club Council
International Ambassadors
Orientation Leaders
STERN Street Team
Student Council
& MORE

stern and tisch
entertainment

business
association

quantitative
finance
society

undergraduate  
stern women in 

business 

stern business
and law

association

undergraduate
latin american

business 
Association

stern
accounting

society

stern
political economy

exchange

phi chi
theta

pride
corp

stern
cares

strategic
venture
society

stern
real estate

group

Supporting 
Excellence and 

Advocating 
Diversity

7. learn to lead
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NYU’S AWARD-WINNING CAREER CENTER
will take you through the entire On-Campus Recruiting process, provide career 
coaching, and help you hone valuable interview and resume writing skills. Plus
with NYU’s exclusive job portal, you’ll have access to thousands of top firms in NYC
and around the world.

LAUNCH YOUR CAREER
With help from the Wasserman Center for Career Development.

You have big dreams.
We will help you achieve them.
Business students need targeted career preparation, and NYU Stern’s Office of
Student Engagement is here to help.

PREPARE FOR YOUR DREAM CAREER
through our Professional Development Series, Case Walk-Through Series, and Technical 
Training Programs all conducted by industry leaders from top firms.

CONNECT WITH INFLUENTIAL PROFESSIONALS
through Alumni Career Engagement Networking and Professionals in Residence, which give 
you the opportunity to speak-one-on-one with industry professionals who can 
help you get where you’re going.

EXPLORE POTENTIAL CAREER PATHS
through Stern Talks: TED-style talks that dig into the 12 most popular areas of business, 
designed to help you figure out everything from what “finance” means to what it 
takes to excel in the tech world.

8. Stern Professional Development

w 

9. Unparalleled career prospects

$73,986
mean annual 
starting salary 
(Class of 2016) 

6th

in the U.S.
for average
starting
income of
graduates

98%  
of students  
hold an  
internship  
during junior 
year  
(Class of 2017)

105,000+  
NYU STERN
ALUMNI IN 125+ 
COUNTRIES

JESSICA STONE ’17
Schaumburg, IL

CHRISTINE GAL ’18
Cocoa Beach, FL

MATTHEW WILSON ’17
Basking Ridge, NJ

BS in Business
Concentrations: Business Economics, Finance

Minor: Math

"I worked with a career counselor in Wasserman 
during my internship search for my junior summer. 
I knew I wanted to intern in asset management, 
but I was unsure which firms came on campus. 
Wasserman helped me narrow my search and 
concentrate my efforts on the firms that would be 
the best fit for me."

BS in Business
Concentrations: Computing & Data Science, 
Statistics

Minor: Math

"After some investigation into potential careers 
with OSE's Case Walk-Throughs and Alumni Career 
Engagement, I discovered my passion was in 
tech. I met with a peer mentor and not only did 
she become a great friend and mentor, but she 
also helped me get my dream summer internship! 
Through the resources OSE provided, I was able to 
ultimately find not only a job, but my passion."

BS in Business & Political Economy
Minor: Business, Entertainment, Media, & Technology

"Wasserman makes the application process
extremely easy, and more than half of my internships 

were found through the center. During my time at Stern, 
I interned with a reality TV casting agency, a production 

company, an event/social media marketing company, 
a small cable network, and an experiential technology 

marketing company."

ABC Television Network

Accenture

American Express

A.T. Kearney

Atlantic Records

Barclays

Birchbox

BlackRock

blackstone

CBS

Chanel

Colgate-Palmolive

Condé Nast

Credit Suisse

Deloitte

Deutsche Bank

DoSomething.org

Douglas Elliman Real Estate

Estee Lauder

Ernst & Young

Facebook

goldman sachs

Google

Huffington Post

IBM

J.P. Morgan

KPMG

linkedin

L'OrÉal

Marc Jacobs

Museum of Modern Art

Nielsen

Pfizer

PricewaterhouseCoopers

Teach for America

Twenty-First Century Fox

Twitter

UBS

Unilever

Viacom Media Networks

The White house

& Many more

#1  
IN EMPLOYABILITY
OF GRADUATES
(nyu)

98%
placement rate within
6 months of graduation  
(Class of 2016)

Stern students have held 
internships and/or jobs at:
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At NYU Stern you will find…
A BUSINESS SCHOOL WITH A TIGHT-KNIT COMMUNITY, THE RESOURCES 
OF A BIG UNIVERSITY, AND THE OPPORTUNITIES OF A MAJOR CITY. 
WIN-WIN-WIN. 

TIME-HONORED TRADITIONS
Convocation
Cohort Wars
NYU Stern’s Annual Block Party
passport day
Stern’s Got Talent
The Stern Art Gallery
All-University Games
Strawberry Fest
The International Studies Program
Baccalaureate at Madison Square Garden
Commencement at Yankee Stadium
...and a lot of Violet Swag

A LIFE-LONG NETWORK
OF SUPPORT
With over 105,000+ alumni spread all over
the globe, you’ll be joining an accomplished 
community of #SternAlumni. 

And Countless Reasons to Say...

A COMMUNITY OF FRIENDS
FROM DAY ONE
610 Freshmen • 10 Cohorts
1 Amazing Orientation Week • #AllTheFeels

A TRULY UNIQUE CULTURAL 
OPPORTUNITY
The Cohen Arts & Culture Experience (CACE)  
allows every freshman to experience one of 
the many incredible cultural offerings unique 
to NYC. Choose between a Broadway show, a 
Yankees game, a night at the New York 
Philharmonic, and more, on the house. And 
remember: pics or it didn’t happen.

A PLACE TO FIND YOUR 
NICHE
With 400+ NYU Clubs, no matter what you’re 
passionate about you can find it here. And if 
we don’t have it already, you can start it.
From chess club to cheese club.

8th Street NYU subway stop ISP Competition

Class of 2020 COHORTS

Class of 2016 Baccalaureate 
ceremony

FIELD DAYOrientation

Block PartyGould Plaza, tisch hallWashington Square park

From Left:
Shivangi Khanna ’17, Matthew Wilson ’17,
Susmitha Ganagoni ’17

Cohort Wars
East Meadow Field, Central Park

10. one community
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#WE ARE STERN

Current students complete the sentence, 
"I am                  ."24






