
CSB Sustainable Market Share Index: Research Question 3

Research Question 3: Are there specific product categories 
where the purchases of more sustainable product options out 
or underperform less sustainable alternatives?

Research Result:
• Yes. Categories that demand high functionality (e.g., 

detergent) do not have a large percentage of sustainable 
purchases, but nevertheless experienced share growth.

• Conversely, categories with low functionality demands (e.g., 
dairy) have higher category consumption.
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Sustainable Market Share Index™: Shares of Sustainable Products
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Toilet Tissue
Yogurt
Facial Tissue
Milk
Bottled Juice
Soap
Coffee
Natural Cheese
Skin Care

5%- 20% Share
Cereal
Crackers
Fresh Bread
Floor Cleaner
Soup
Weight Control
Paper Towels
Salty Snacks
Vitamins
Frozen Dinner
Dish Detergent
Household Cleaner
Deodorant
Cups and Plates
Paper Napkins

<5% Share
Diapers
Cookies
Sanitary Napkins
Toothpaste
Chocolate
Laundry Care
Laundry Detergent
Pet Treats
Pet Food
Energy Drinks
Carbonated Bev
Trash Bags
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