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CREATING A CAREER IN COMPUTEH AN!MATIDN * ADVICE FOR THACK!NG DOWN VALUABLE SCHOLARSHIPS

EXEGUTI\IE DEGISION

Get to the next level by
investing in an executive MBA a 'L v*‘

By ERIKA PRAFDER EMBA are those who want to
gain a deeper, broader knowledge
OU'RE hol your about business and manage-
mm — ajob, ment practices and do it quickly.
gaﬁ‘ , sanity. How “These folks want to achieve
ow ifgoing  positions with more responsibili-
toschooltoget  ties. Some of them want to start
an executive MBA their own businesses,” says Pugel.
is right for you? Will ‘While the investment is con-
P it throw siderable ($137,000 for the cur-
a wrench into your rent two-year program), there is
work/life balance? a significantly increased potential
“However good you think for higher income.
your time management skills Beyond the mix of required

are now, you will be forced to be
that much better at it four or five
months into our program,” says
Tom Pugel, vice dean for execu-
tive programs and professor of
economics and global business
at New York University’s Stern
School of Business.

The degree is geared toward
those with substantial work ex-
perience — typically those who

s e e O T How one woman’s degree led to a booming business
Ideal candidates for Stern’s See EXECUTIVE on Page 46 ELINDA Di Giambat- put on your resume,” she says. Today, with 15 employees,
tista used to count The school hours worked ButterBeans serves schools
beans for a living, but well for Di Giambattista as well. in Brooklyn and Manhattan,
after achieving her “The degree is geared toward and the company is looking to
EMBA, she’s cooking the working professional. We expand.
WHAT academic majors are at and serving them up — in her took classes from 8 am. to 5 pm. To gain funding for her new
the top of employers’ wish list own business. every other Friday and Saturday”  venture, Di Giambattista was
for this spring’s college grads? After years working for she says, “Tt takes two years to able to enter New York Univer-
Eight-hundred employer mem- Moody’s Investor Service in complete.” sity Stern School of Business’
bers of the National Associa- credit analysis, Di Glambattista Shortly after receiving her annual new-venture competition,
tion of Colleges and Employers wanted to be more efficient and degree in 2005, Di Giambattista beating out 152 entrants for the
(NACE) were recently surveyed strategic in her role, decided to strike out on her own.  first prize of $50,000.
to uncover just that. “Tlooked at different pro- Her idea stemmed from working “A year before, I'd gone to
For the class of 2011, the grams, and the executive MBA in the garden with her grand- watch the competition and met a
job market is off to a positive was appealing. The average age parents as a child. “They sold man who was the chief operat-
start, according to the survey, the mms in demand. of students is higher. You can market vegetables. We shelled ing officer of his own company.
with reported plans to hire 13.5 hold down your day job and still  butter beans and sold them right ~ He has mentored me ever since,”
percent more new bachelor’s followed by electrical engineer- attend school,” she says. out of the shells,” she says. she says.
graduates than from the class ing, mechanical engineering, Another attractive factor In 2008, Di Giambattista Di Giambattista credits her
of 2010. computer science, accounting was that “you're with the same launched ButterBeans, Inc. (but-  EMBA for her primary research
Industries that will be hiring and computer engineering students all the time,” says Di Gi-  terbeanskitchen.com), a corn- and financial analysis skills, as
include utilities, food and bev-  grads. At this level, 14 respon- ambattista. “Students really take  pany that delivers homemade, well as networking opportuni-
erage, wholesale trade, retail dents reported data on the av- networking to the next level” all-natural, organic and locally- ties. (There are 80,000 in Stern’s
trade, accounting services and  erage signing bonuses they will Di Giambattisita ultimately set sourced meals to schools. alumni network).
engineering services. Retail offer to MBA graduates, with her sights on the EMBA p: “We offer fresh food made As for advice on nabbing first
and wholesale organizations 36 percent offering bonuses of at New York University’s Stern from scratch — well-rounded prize at NYU's competition,
and firms stand out as the best ~ $20,000. Sthool of Business. meals with foods from all the “You have to have a viable busi-
bets. Employers’ skill wish list in- *“The school i so much about necessary groups and we make ness idea that is scalable,” Di Gi-
At the master's degree level,  cludes teamwork, problem-salv- helping support sou and provid- it delicious. Kids have accesstoa  ambattista says. “Investors want
MBA graduates continue to top  ing, verbal communication skills ing a practical re ationship with  great lunch that’s not processed,”  to see the ability for a business to |
the list of majors in demand, and initiative. — Erika Prafder you — it's not jus. something to explams Di Giambattista. grow.” -~ Erika Prafder |

courses (accounting, finance,
marketing and negotiations, to
name a few) an exciting com-
ponent of NYU’s program is

its one-week global study tour.
Each year, the class goes abroad
to study business on site. This
year’s trip was to China and
Vietnam. Past locations include
Brazil, Argentina, Chile, Estonia
and Turkey.
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Belinda Di Giambattista serves up

healthy lunches and business success.

DEGREE WORTH A HILL OF BEANS
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